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Resumo
$iUHDGD&RPXQLFDomR(VWUDWpJLFD WHPFUHVFLGRQRV
~OWLPRVDQRVGDQGRRULJHPDGLYHUVRVSURJUDPDVGH
IRUPDomRHPLQVWLWXLo}HVGRHQVLQRVXSHULRU3RUWXJXHVDV
LQFOXLQGRPHVWUDGRV H SURJUDPDV GRXWRUDLV (VWD
FUHVFHQWHLPSRUWkQFLDFLHQWt¿FDGRFDPSRTXHLQWHJUD
RHVWXGRGDFRPXQLFDomRFRPRXPDSUiWLFDVRFLDOHP
FRQWH[WRV HVWUDWpJLFRV H RUJDQL]DFLRQDLV FRQGX]LX
WDPEpPjDGRomRGHGLIHUHQWHVWUDGLo}HVGHLQYHVWLJDomR
0DVFRPRSRGHPRVFRQKHFHUDKLVWyULDGD&RPXQLFDomR
(VWUDWpJLFDHP3RUWXJDOHLGHQWL¿FDURVHQTXDGUDPHQWRV
WHyULFRVGH UHIHUrQFLDGHVWD iUHDGH HVWXGR"2UD IRL
HVWDTXHVWmRTXHGHVHQFDGHRXDQRVVDLQYHVWLJDomRTXH
SUHWHQGHDVVLPUHÀHWLUVREUHRHVWDGRGDDUWHGHVWH
FDPSRGHHVWXGR  FULDUDEDVHSDUDXPD UHÀH[mR
VLVWHPiWLFDHRULHQWDGRUDGHGLIHUHQWHVSDUDGLJPDVGH
LQYHVWLJDomRQR kPELWRGD&RPXQLFDomR(VWUDWpJLFD
EHPFRPRLGHQWL¿FDUDSUHVHQoDGDVWUDGLo}HVGH
LQYHVWLJDomRQRHQVLQRVXSHULRUHP3RUWXJDO
Palavras-chave: Comunicação Estratégica; 
Paradigmas, Comunicação Organizacional, Relações 
3~EOLFDV&RPXQLFDomR&RUSRUDWLYD&RPXQLFDomRGH
Negócios.
Introdução
2 HVWXGR DFDGpPLFR GD FRPXQLFDomR QDV
RUJDQL]Do}HVHVWHYHVHPSUHIUDJPHQWDGR+ROW]DKDXVHQ
	 =HUIDVV  (P SDUWH GHYLGR D XPD JpQHVH
LQWHUGLVFLSOLQDUFRPRRVHVWXGRVGH&LrQFLDV6RFLDLVH
+XPDQLGDGHVRXRV*HVWmRH0DUNHWLQJHQWUHRXWURV
H HPSDUWH SRUTXH DOJXQV GRV VHXV SDUDGLJPDV GH
UHIHUrQFLDWHUHPHPHUJLGRGDSUiWLFDSDUDDDFDGHPLDH
QmRHPVHQWLGRLQYHUVR
&RQYpP GHVGH Mi DYDQoDU TXH SRVWXODPRV
D YLVmR GD FRPXQLFDomR QDV RUJDQL]Do}HV D SDUWLU
GRV HVWXGRV HP&LrQFLDV GD &RPXQLFDomR RX VHMD
HQWHQGHPRVRIHQyPHQRFRPRSUiWLFDVRFLDOHPFRQWH[WR
RUJDQL]DFLRQDO(TXHGHFLGLPRVDSyVLQWHQVDSHVTXLVD
H DQiOLVH DGRWDU R WHUPR&RPXQLFDomR(VWUDWpJLFD
FRPR R FRQFHLWR DJOXWLQDGRU GRV YiULRV SDUDGLJPDV
TXH FDUDWHUL]DP D LQYHVWLJDomR GD FRPXQLFDomRQDV
RUJDQL]Do}HV&RQVLGHUDQGRDTXL R UHVXOWDGRGHXPD
GLVFXVVmR HQWUH DFDGpPLFRV HSUR¿VVLRQDLV HP1RYD
,RUTXH TXHSURSXVHUDPDGH¿QLomRGH&RPXQLFDomR
(VWUDWpJLFD FRPR ³R XVR GD FRPXQLFDomR GH IRUPD
LQWHQFLRQDOSDUDDWLQJLURVREMHWLYRVRUJDQL]DFLRQDLV´
+DOODKDQ HW DO  1HVVHPHVPR HVWXGR D
&RPXQLFDomR(VWUDWpJLFDpHQFDUDGDFRPRXPDiUHDGH
FRQKHFLPHQWRGDV&LrQFLDVGD&RPXQLFDomRQXPHVWiGLR
TXHSRGHVHUFRQVLGHUDGRXPDciência imatura.XKQ
RXXPDWUDGLomRSUpFLHQWL¿FD3RSSHU
2UD D iUHD GD&RPXQLFDomR(VWUDWpJLFD WHP
FUHVFLGRQRV ~OWLPRV DQRV GDQGR RULJHPD GLYHUVRV
SURJUDPDV GH IRUPDomR HP LQVWLWXLo}HV GR HQVLQR
VXSHULRU3RUWXJXHVDVLQFOXLQGRPHVWUDGRVHSURJUDPDV
GRXWRUDLV (VWD FUHVFHQWH LPSRUWkQFLD FLHQWtILFD GR
FDPSR FRQGX]LX WDPEpP j DGRomR GH GLIHUHQWHV
WUDGLo}HVGHLQYHVWLJDomR(SDUDFRQKHFHURHVWDGRGD
&RPXQLFDomR(VWUDWpJLFD HP3RUWXJDO H LGHQWL¿FDURV
VHXVHQTXDGUDPHQWRVWHyULFRVGHUHIHUrQFLDOHYDPRVD
FDERXPDLQYHVWLJDomRTXHSUHWHQGHDVVLPUHÀHWLU
VREUHRestado da arteGHVWHFDPSRGHHVWXGRFULDUD
EDVHSDUDXPDUHÀH[mRVLVWHPiWLFDHRULHQWDGRUDGRVVHXV
GLIHUHQWHVSDUDGLJPDVGHLQYHVWLJDomRHLGHQWL¿FDU
DSUHVHQoDGHVWDV WUDGLo}HVGH LQYHVWLJDomRQRHQVLQR
VXSHULRUHP3RUWXJDO
&RPRSRQWRGHSDUWLGDGRHVWXGRGH¿QLPRVDV
VHJXLQWHVTXHVW}HVRULHQWDGRUDV
54&RPRSRGHPRVHQTXDGUDUD&RPXQLFDomR
(VWUDWpJLFDQD$FDGHPLD"
544XDLV VmRRVSDUDGLJPDVGH LQYHVWLJDomR
HP&RPXQLFDomR(VWUDWpJLFD"
544XDLV VmRRVPRGHORV FRQFHLWRV WHRULDV
ELEOLRJUD¿DVHLQVWLWXLo}HVFHQWUDLVGHVVHVSDUDGLJPDV"
544XDLVGHVVHVSDUDGLJPDVHVWmRSUHVHQWHV
QRHQVLQRVXSHULRUHP3RUWXJDOHHPTXHSURSRUo}HV"
544XDLVRVDXWRUHVHFRQFHLWRVTXHVmRPDLV
IUHTXHQWHPHQWHOHFLRQDGRVQRVFXUVRVGRHQVLQRVXSHULRU
HP3RUWXJDO"
 (VWDVTXHVW}HVGHSHVTXLVDFRQGX]LUDPQRVD
XPPRGHORGHLQYHVWLJDomRTXHFRPELQRXDUHYLVmRGH
OLWHUDWXUDFRPDDSOLFDomRGHXPTXHVWLRQiULRFRQIRUPH
H[SOLFDUHPRVGHVHJXLGD
1. Fundamentos Teóricos (RQ1, 2 e 3)
3DUDFKHJDUPRVDRestado da arteGD&RPXQLFDomR
(VWUDWpJLFDHP3RUWXJDOVHJXLPRVDPHWRGRORJLDSURSRVWD
SHORV$OHPmHV/|EOLFKH6FKHXTXHFRPXPDIRUWH
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LQÀXrQFLDGD6RFLRORJLDGD&LrQFLDDVVHQWDQDDQiOLVH
GH WUrVYDULiYHLV LGHLDVELEOLRJUD¿DVH LQVWLWXLo}HV (
H[DPLQDPRVHVVDVYDULiYHLV QDVTXDWURiUHDVGHHVWXGR
TXH+DOODKDQLQWHJUDQRFDPSRGD&RPXQLFDomR
(VWUDWpJLFD  &RPXQLFDomR 2UJDQL]DFLRQDO 
5HODo}HV3~EOLFDV&RPXQLFDomR&RUSRUDWLYDH
&RPXQLFDomR GH1HJyFLRV  e QRVVR HQWHQGLPHQWR
TXH DQWHV GH XP HVTXHPD GH GRPLQDomR RX GH
GLVWDQFLDPHQWRDVTXDWURiUHDVUHIHULGDVFRUUHVSRQGHP
D TXDWUR SDUDGLJPDV TXH SRGHPDMXGDU D HQWHQGHU
RV IHQyPHQRV GH &RPXQLFDomR (VWUDWpJLFD FRPR
H[SOLFDUHPRVGHVHJXLGD
1.1 Comunicação Organizacional 
2SDUDGLJPDGD&RPXQLFDomR2UJDQL]DFLRQDO
GHX RV VHXV SULPHLURV SDVVRV HQTXDQWR GLVFLSOLQD
FLHQWt¿FD HQWUH  H   RTXH5HGGLQJV FKDPD
“the seminal years” -,LQVSLUDGRQDVWUDGLo}HVUHWyULFDV
GDV &LrQFLDV 6RFLDLV H GDV+XPDQLGDGHV H FRPXP
SULPHLURHQIRTXHHPStULFRQDSHVTXLVDVREUHD³SDUWLOKD
GHLQIRUPDomRFRPRVHPSUHJDGRV´ $WXDOPHQWHRVHX
TXDGURGHGLVFXUVRHGHSHVTXLVDLQWHJUDTXDWURWLSRVGH
DERUGDJHQVFLHQWt¿FDVDVQRUPDWLYDVDVLQWHUSUHWDWLYDV
DVFUtWLFDVHDVSyVPRGHUQDV'HHW]
As abordagens normativas SURFXUDP DV
OHLV JHUDLV GH IXQFLRQDPHQWR GD FRPXQLFDomR QDV
RUJDQL]Do}HVFRPRGHPRQVWUDPRVWUDEDOKRVGH%XUUHOO
H0RUJDQ-DEOLQ6XOOLYDQH7D\ORU
6LDV H -DEOLQ  RX ,QIDQWH HW DO  RXWUDV
LQYHVWLJDo}HV GHVWD QDWXUH]D SDUWHPGD WHRULD JHUDO
GRV VLVWHPDV H FRQVLGHUDPDTXH FRPXQLFDomR p XP
HOHPHQWR FHQWUDO DR SURFHVVRGH RUJDQL]DU FRPRRV
HVWXGRVGH:HLFN(YHUHWWRX0RQJHet al.
HDLQGDRXWUDVSHVTXLVDVQRUPDWLYDVH[DPLQDPR
  $JUDGHFHPRV DV GLVFXVV}HV FRP )LQQ
)UDQGVHQH:LQQL-RKDQVHQGD8QLYHUVLGDGHGH$DUKXV
'LQDPDUFD DVVLP FRPR RV VHXV DSRUWHV H insights
QR kPELWR GH XP HQFRQWUR DFDGpPLFR DYDQoDGR HP
&RPXQLFDomR(VWUDWpJLFDHP0DLRGHHP$DUKXV
DOJXQVGRVTXDLVVHUHÀHFWHPQHVWDSURSRVWDHHVWXGR
$ QRVVD SDUWLFLSDomR QHVWH HQFRQWUR HVWLPXORX H
PRWLYRX D UHDOL]DomR GHVWH HVWXGR FRQWULEXtQGR FRP
R TXH RV PHVPRV DFDGpPLFRV FRQVLGHUDP VHU SDVVRV
LPSULVFLQGtYHLVjLQVWLWXFLRQDOL]DomRGDjUHDGHHVWXGR
D QtYHO DFDGpPLFR H FRQVHTXHQWHPHQWH DWUDYpV GD
SUiWLFDSUR¿VVLRQDOGHQWURGDVRUJDQL]Do}HV2VDXWRUHV
REWLYHUDPDXWRUL]DomRSDUDRXVRGHVVDLQIRUPDomR
 2VSDUDGLJPDVTXHSURSRPRVVmR
SHUVSHWLYDGRVDSDUWLUGDGH¿QLomRGH.XKQHP
RXVHMDFRPRUHVXOWDGRVHDYDQoRVFLHQWt¿FRV
UHFRQKHFLGRVXQLYHUVDOPHQWHTXHSRUXPSHUtRGR
IRUQHFHPPRGHORVSUREOHPDVHVROXo}HVSDUDXPD
FRPXQLGDGHGHLQYHVWLJDGRUHV.XKQ
GHVHQYROYLPHQWRGDVFRPSHWrQFLDVFRPXQLFDWLYDVFRPR
VXJHUHPRV WUDEDOKRVGH6SUDJXH (LVHQEHUJH
*RRGKDOORX$UJ\ULV&RQWHPSRUDQHDPHQWH
HQFRQWUDPRV WDPEpPabordagens interpretativas
FRPRRVWUDEDOKRVGH3DFDQRZVN\H2¶'RQQHOO±7UXMLOOR
 3RROH H0F3KHH  6PLWK H (LVHQEHUJ
 7UXMLOOR  *RRGKDOO 0DQQLQJ
%DVWLHQ0F3KHHH%ROWRQ*HLVWRX
6PLWKH7XUQHU([LVWHPDLQGDDVabordagens
críticasREVHUYDGDVQRVWUDEDOKRVGH&ROOLQVRQ
'HHW]H0XPE\(SRU~OWLPRDV
abordagens pós-modernas RQGH FDWDORJDPRV+DZHV
0DUWLQ&DODVH6PLUFLFK0XPE\H
3XWQDP.QLJKWV%XUUHOO%DNHUH
&KHQH\$VKFUDIWH+DVVDUGH3DUNHU
6DOLHQWHVHTXHQmRREVWDQWHHVWDPXOWLSOLFLGDGH
GHSHUVSHWLYDVDTXHVWmRGDUHODomRHQWUHDFRPXQLFDomR
H D RUJDQL]DomR FRQVWLWXL DWXDOPHQWH RSLODU FHQWUDO
GHVWD WUDGLomRGH LQYHVWLJDomR$VUHÀH[}HVUHPRQWDP
jWHRULDGDVRUJDQL]Do}HVFRPRSURGXWRUDVGHVHQWLGR±
sensemaking:HLFNTXHIRUDPSRVWHULRUPHQWH
GHVHQYROYLGDVSRU YiULRV DXWRUHV DWUDYpVGRSULQFtSLR
IXQGDPHQWDO GH TXH DComunicação Constitui a 
Organização (CCO - Communication Constitutes 
Organization Principle)
5HILUDVH DLQGD TXH FRPXQLGDGH FLHQWtILFD
GD &RPXQLFDomR2UJDQL]DFLRQDO WHP RV VHXVPHLRV
GH GLYXOJDomR SUySULRV FRPR D UHFRQKHFLGD UHYLVWD
The organizational Management Communication 
Quarterly,HHYHQWRVLQWHUQDFLRQDLVGHUHIHUrQFLDFRPR
RV RUJDQL]DGRV SHODV International Communication 
Association (ICA), National Communication Association 
(USA), Organizational Communication Mini Conference, 
European Group of Organization Scholars (EGOS) e 
SHOD European Communication Research and Education 
Association (ECREA) 1HVWHV FRQWH[WRV SRGHPRV
HQFRQWUDURV WUDEDOKRVGR FRQMXQWRGH LQYHVWLJDGRUHV
PDLV LPSRUWDQWHV GR FDPSR FRPR&KDUOHV&RQUDG
&KDUOHV5HGGLQJ&\QWKLD6WRKO'HQQLV0XPE\(ULF
(LVHQEHUJ)UDQoRLV&RUHHQ)UHGULF-DEOLQ*DLO)DLUKXVW
*HRUJH&KHQH\ -DPHV7D\ORU /LQGD3XWQDP3KLOLS
7RPSNLQVH6WDQOH\'HHW]HQWUHRXWURV(DLQYHVWLJDomR
QHVWHSDUDGLJPDp IHLWDQRPHDGDPHQWHQRV FHQWURV
GH LQYHVWLJDomRGDPardue University, University of 
Colorado Boulder e da UC Santa Barbara.
5HODo}HV3~EOLFDV
2 SDUDGLJPD GDV 5HODo}HV 3~EOLFDV HVWi
JOREDOPHQWHPDUFDGRSHOR WUDEDOKRGH-DPHV*UXQLJ
H SHOD VXDTeoria da Excelência  DSHVDU GH
SRGHUPRV FRQVLGHUDU TXH D HVFROD DPHULFDQD WHYH
DV VXDV RULJHQV QR LQtFLR GR VpFXOR;; DWUDYpV GDV
UHIOH[}HV GH (GZDUG%HUQD\V ,Y\ /HH H -RKQ+LOO
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L (PERUDQmRSRVVDPRVGHL[DUGHUHIHULUDFRQWULEXLomR
SDUDRFDPSRGHRXWUDVWUDGLo}HVDQJORVD[yQLFDVHGR
QRUWHGD(XURSDGHTXHFRQVWLWXLXPERPH[HPSORR
FRQFHLWR$OHPmRGH “Öffentlichskeitsarbeit” LVWRpGH
WUDEDOKRHPIXQomRGDHVIHUDS~EOLFDTXHWHYHRULJHP
QDFULDomRGR³Ministerialzeitungsbüros für staatliche 
Öffentlichkeitsarbeitem” – *DELQHWH0LQLVWHULDOSDUDDV
5HODo}HV3~EOLFDV(VWDWDLVHP
2SDUDGLJPDGRPLQDQWHGDSHVTXLVDHP5HODo}HV
3~EOLFDV WHPVLGRRULHQWDGRSDUDRHVWXGRGRVHIHLWRV
HVWUDWpJLFRVGDFRPXQLFDomRDVVHQWDQGRHPDERUGDJHQV
VRFLROyJLFDV DPDLRU SDUWH GDV YH]HV D SDUWLU GH
DSUR[LPDo}HV j WHRULD GRV VLVWHPDV H D SHUVSHWLYDV
IXQFLRQDOLVWDV&RQWXGRMiQR¿QDOGRVpF;;DVREUDV
Public Relations I and II  GH &DUO %RWDQ H 9LQFHQW
+D]OHWRQHPDWHVWDPRDSDUHFLPHQWRGHWUDEDOKRV
GLULJLGRVDRGHVHQYROYLPHQWRGH WHRULDQRFDPSR HD
HGLomRGH+HDWKH7RWK Rhetorical and critical 
approaches to Public Relations, PDUFDD FKHJDGDGD
SHUVSHWLYDFUtWLFDjV53(MiHPROLYURRadical
PR,GH-DFNLH/¶(WDQJH0DJGD3LHF]NDGiLQtFLRjHVFROD
FULWLFD(XURSHLD
&RQWLQXDQGR HVVD IXJD DR GRPtQLR DQJOR
VD[yQLFRRManifesto de BledHPLQVWLWXFLRQDOL]D
XPD DERUGDJHP (XURSHLD GDV 5HODo}HV 3~EOLFDV
SHOD DSUR[LPDomR GHVWDV DR FRQFHLWR GH JHVWmR GD
FRPXQLFDomRUHÀHWLQGRXPDLQÀXrQFLDGRWUDEDOKRGH
6XVDQQH+ROVWU|PHGDDERUGDJHPUHÀH[LYDGDV53-i
D7HRULDGD&RQ¿DQoD3~EOLFD±Theorie des Öffentliches 
Vertrauen %HQWHOH   DFUHVFHQWD D WUDGLomR
JHUPkQLFDDRVHXFRUSRWHyULFR
2VPDQXDLVPDLVXVDGRVQDSHVTXLVDHHQVLQRQR
FDPSRVmRHQWUHRXWURV&XWOLS	&HQWHU*UXQLJ
	+XQW:KLWH	0D]XU+HDWK	&RRPEV
/¶(WDQJ0RVV	'H6DQWRH7HQFK
	<HRPDQV 2VDFDGpPLFRVPDLV UHFRQKHFLGRV
VmRQRPHDGDPHQWH$QQH*UHJRU\$QVJDU=HUIDVV&DUO
%RWDQ'DYLG'R]LHU'DYLG0FNLH*OHQ&DPHURQ*QWHU
%HQWHOH-DFNLH/¶(WDQJ-DPHV*UXQLJ/DULVVD*UXQLJ
0DJGD3LHF]ND0DUJDULGD.XQVFK0DXUHHQ7D\ORU
5REHUW+HDWK6XVDQQH+ROPVWU|PH7LPRWK\&RRPEV
$VUHYLVWDVHVSHFLDOL]DGDVPDLVSRSXODUHVGHVWH
FDPSR GH HVWXGR VmR DPublic Relations Review
Journal of Public Relations ResearchRPublic Relations 
Inquiry e o Communication Management Quaterly (que 
FRQVLGHUDPRVVHUXPKtEULGRHQWUH53H&RPXQLFDomR
&RUSRUDWLYD4XDQWRjV FRQIHUrQFLDV DQXDLV FRQYpP
UHIHULURV HYHQWRVGD Internacional Commmunication 
Association (ICA), da National Communication 
Association (USA)a International Public Relations 
Research Conference (IPRRC) GDEuropean Public 
Relations Education and Research Association 
(EUPRERA) e da European Communication Research 
and Education Association (ECREA).7DPEpPH[LVWHP
DVVRFLDo}HVSUR¿VVLRQDLV LQWHUQDFLRQDLV FRPRDPublic
Relations Society of América 356$ D International 
Association of Business Communicators (IABC) e a 
Association of Communication Directors (Europe)
$8QLYHUVLGDGH GH0DU\ODQG H R Center for Global 
Public RelationV VmRRVPDLV UHFRQKHFLGRV FHQWURVGH
LQYHVWLJDomR
1.3 Comunicação Corporativa 
2 SDUDGLJPD GD &RPXQLFDomR &RUSRUDWLYD
VXUJHQRVDQRV QRVHVWXGRVGH$GPLQLVWUDomRH
(FRQRPLD&RPRVXDVHPEDL[DGRUDVSRGHPRVQRPHDU
D7HRULDGD&RPXQLFDomR&RUSRUDWLYDGH3DXO$UJHQWL
UHSUHVHQWDWLYDGDSHUVSHWLYDDPHULFDQDHDVWHRULDVGH
&HHVYDQ5LHO0DQIUHG%UXKQH-RHS&RUQHOLVVHQFRPR
DVH[HPSOL¿FDWLYDVGDHVFROD(XURSHLD5H¿UDVHTXHQD
WUDGLomR$PHULFDQDRWHUPR³FRUSRUDomR´VLJQL¿FDXPD
RUJDQL]DomRQDIRUPDGHHPSUHVDHQTXDQWRQDWUDGLomR
(XURSHLDDSDODYUD ³FRUSRUDomR´ VH UHIHUHDGLIHUHQWHV
IRUPDVRUJDQL]DFLRQDLVHpXVDGDSRUUHIHUrQFLDjSDODYUD
³FRUSXV´GR/DWLPTXHVLJQL¿FD³FRUSR´
$ WHRULD GH $UJHQWL  FRQVLGHUD D
&RPXQLFDomR&RUSRUDWLYDFRPRXPDiUHDIXQFLRQDOGD
JHVWmRQDTXDORV FRQFHLWRVGH LGHQWLGDGH LPDJHPH
UHSXWDomRVmRSLODUHVSULQFLSDLV(QDPHVPDOLQKDGH
HQWHQGLPHQWRYDQ5LHOSURS}HDFRQVLGHUDomRGD
WRWDOLGDGHGDVPHQVDJHQVRUJDQL]DFLRQDLVFRPYLVWDj
FRQVWUXomRGHLPDJHPHPHOKRUDPHQWRGDperformance
GH QHJyFLR $ &RPXQLFDomR &RUSRUDWLYD FRQVWLWXL
DVVLPSRUXPODGRXPD¿ORVR¿DVREUHD LPSRUWkQFLD
GDFRQVLGHUDomRGH WRGDVDV IRUPDVGHFRPXQLFDomRD
DFRQWHFHUQDVRUJDQL]Do}HVFRPRXPWRGRFRHUHQWHH
SRURXWUR ODGRXPDRULHQWDomR WDPEpPSUDJPiWLFD
VREUH D SHUWLQrQFLD GD JHVWmR GH WRGDV DV IRUPDV
FRQVFLHQWHVGHFRPXQLFDomRLQWHUQDHH[WHUQDGHPRGR
WmRH¿FLHQWHHH¿FD]TXDQWRSRVVtYHOQRVHQWLGRGDFULDomR
GHXPDEDVHIDYRUiYHOGHUHODFLRQDPHQWRHQWUHRVJUXSRV
GRVTXDLVDRUJDQL]DomRGHSHQGH9DQ5LHO%UXKQ
&RUQHOLVVHQ
2V FRQFHLWRV IXQGDPHQWDLV GR SDUDGLJPDGD
&RPXQLFDomR &RUSRUDWLYD VmR SRU FRQVHJXLQWH D
LGHQWLGDGH D LPDJHP H D UHSXWDomR FRPR JXLDV na 
LQWHJUDomRGDFRPXQLFDomRLQVSLUDQGRVHQDWHRULDGRV
stakeholdersGH(GZDUG)UHHPDQ$DERUGDJHP
jQRomRGHLGHQWLGDGHpDSURSRVWDSRU+DWFKH6FKXOW]
 TXH VXJHUHPTXH HP YH] GH HVFROKHU HQWUH
LGHQWLGDGH RUJDQL]DFLRQDO H LGHQWLGDGH FRUSRUDWLYD
GHYHUtDPRV FRPELQDU RV HQWHQGLPHQWRV RIHUHFLGRV
SRU WRGDV DV GLVFLSOLQDVQXPFRQFHLWR GH LGHQWLGDGH
~QLFRGH¿QLGRFRPRRQtYHOGHDQiOLVHRUJDQL]DFLRQDO
&RUQHOLVVHQ SRU VHX ODGRGHIHQGHDGLVWLQomR
HQWUH DPERV RV FRQFHLWRV VHQGR TXH D LGHQWLGDGH
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FRUSRUDWLYDpDFRQVWUXomRGHGLIHUHQFLDomRIHLWDSDUDRV
stakeholders HD LGHQWLGDGHRUJDQL]DFLRQDO pRSDGUmR
GHVLJQL¿FDGRHGHSURGXomRGHVHQWLGRGRVLQGLYtGXRV
GHQWURGDRUJDQL]DomR
$V WHRULDVPHQFLRQDGDV ID]HP VREUHVVDLU QR
HQWDQWR XP FULWLFDGR HQWHQGLPHQWR GD RUJDQL]DomR
FRPR contentora GH FRPXQLFDomR$OJR TXH=HUIDVV
 SURFXUD VXSHUDU GHVHQYROYHQGR DTeoria 
GD &RPXQLFDomR &RUSRUDWLYD H 5HODo}HV 3~EOLFDV
TXH GHVDILD HVWD YLVmR DR FRQVLGHUDU D SHUVSHWLYD
VRFLROyJLFD UHODFLRQDO H DR LQWURGX]LU XPDGLPHQVmR
VRFLRSROtWLFD FODVVL¿FDGDGHDFRUGRFRPDVSUHPLVVDV
da “Öffentlichkeitsarbeit”5HODo}HV3~EOLFDV(VWHDXWRU
SURPRYHXPDYLVmRPDLVKROtVWLFDGDFRPXQLFDomRHRVHX
SDSHOpGH¿QLGRFRPEDVHQDWHRULDGDHVWUXWXUDomRGH
*LGGHQV7DPEpP+EQHUID]XPDUHÀH[mRQHVWH
VHQWLGRSURSRQGRXPDYLVmRDOWHUQDWLYDGD&RPXQLFDomR
&RUSRUDWLYDFRPRXPSURFHVVRSHUIRUPDWLYRTXHRVFLOD
HQWUHDSDUWLFLSDomRHDQHJRFLDomRHTXHYDLPXLWRSDUD
DOpPGDYLVmRGRcontentor
2VLQYHVWLJDGRUHVGD&RPXQLFDomR&RUSRUDWLYD
SXEOLFDP QR Corporate Communications: An 
international JournalQRCommunication Management 
Quaterly e no Journal of Strategic Communication
HPERUD FRQVLGHUHPRV RV GRLV ~OWLPRV FRPR XP
KtEULGRHQWUHDV53HD&RPXQLFDomR&RUSRUDWLYD2V
DFDGpPLFRV D WUDEDOKDUQHVWHSDUDGLJPD HQFRQWUDP
se na The Academics International Corporate and 
Marketing Communications ConferenceQDConference 
on Corporate CommunicationRUJDQL]DGDSHODCorporate 
Communication InternationalTXHHPFRQMXQWRFRPR
Centre for Corporate CommunicationGD8QLYHUVLGDGH
GH5RWHUGmRRCentre for Corporate Communication
GD8QLYHUVLGDGHGH$DUKXV HRCentre for Corporate 
Communication GD%,1RUZHJLDQ%XVLQHVV6FKRROID]HP
LQYHVWLJDomRFRQWtQXDQHVWHSDUDGLJPD2VDFDGpPLFRV
PDLV UHFRQKHFLGRV VmR HQWUH RXWURV$QVJDU=HUIDVV
&HHVYDQ5LHO)LQQ)UDQGVHQ*HRUJH)RPEUXQ-RHS
&RUQHOOLVHQ/DUV7KRJHU&KULVWHQVHQ0DQIUHG%UXKQ
0LFKDHO*RRGPDQ3DXO$UJHQWL3KLOLS.LWFKHQ7LPRWK\
&RRPEVH:LQQL-RKDQVHQ
1.4 Comunicação de Negócio
2 SDUDGLJPD GD &RPXQLFDomR GH 1HJyFLR
GHVHQYROYHXVHQRVHLRGHYiULDVDVVRFLDo}HVFRPRThe
Better Letters  DNational Association of Teachers of 
Advertising e a National Association of Teachers of 
Marketing,HQWUHEHPFRPRDSyVDFULDomRHP
da Association of College Teachers of Business Writing
0DLV WDUGH HP  HVWD~OWLPDDOWHURXR VHXQRPH
SDUDAmerican Business Communication Association
HHPGHXVHD LQWHUQDFLRQDOL]DomRFRPDFULDomR
da Association for Business Communication&RQVWLWXL
SUHRFXSDomRFHQWUDOGHVWDiUHDGHLQYHVWLJDomRRHVWXGR
GDVFRPSHWrQFLDVSUDJPiWLFDVGDFRPXQLFDomRHQYROYLGD
QDVRSHUDo}HVGHWUDQVDomRFRPHUFLDO5HLQVFK
$&RPXQLFDomRGH1HJyFLRFHQWUDVHSRLVQDLGHLDGH
TXHWURFDYROXQWiULDGHEHQVRXVHUYLoRVWRUQDQHFHVViULD
XPD FRPXQLFDomR FRPHUFLDO HVSHFLDOL]DGD(VWD iUHD
DSUHVHQWDXPDSHUVSHWLYDSUDJPiWLFDHXWLOLWiULDHGHGLFD
VHDRHVWXGRGDOLQJXDJHPHFRQyPLFR¿QDQFHLUDGHTXH
RV UHODWyULRVGH FRQWDVRXRVEDODQoRV FRQVWLWXHPXP
H[HPSOR/HLS]LJH0RUH5HLQVFK
$TXHVWmRGDH[LVWrQFLDGHXPDPHWDWHRULDQR
FDPSRFRQWLQXDDVHUEDVWDQWHGLVFXWLGDEHPFRPRRVHX
HVWDWXWRGHciência prática 5HLQVFK 3RURXWUR
ODGR WUDWDVHGHXPSDUDGLJPD FRP IRUWH LQÀXrQFLD
GD OLQJXtVWLFD DSOLFDGD 2V VHXV FRQFHLWRV FHQWUDLV
VmRD FRPXQLFDomRQR ORFDOGH WUDEDOKR D OLQJXDJHP
HPSUHVDULDO D SROtWLFD GD OLQJXDJHP RX DV OtQJXDV
IUDQFDV$ERUGDDLQGDDVVXQWRVFRPRDFRUUHVSRQGrQFLD
GH QHJyFLRV UHXQL}HV H DWDV QHJRFLDomR JpQHURV
FRPXQLFDomR LQWHUFXOWXUDO H JOREDOL]DomR $ 7HRULD
/LQJXtVWLFDGD&RUWHVLDGH%URZQ	/HYLQVRQ 
FRQVWLWXLXPH[HPSORGDSURGXomRQRFDPSR
$FDGpPLFRVGHGHVWDTXHQD&RPXQLFDomRGH
1HJyFLR VmR HQWUH RXWURV$QQH.DQNDDUDQWD$QQH
0DULH %ORZ )UDQFHVFD %DUJLHOD&KLDSSLQL *HHUW
-DFREV.DWLH/RFNHU/HHQD/RXKLDOD6DOPLQHQH0LUMD
/LLVD&KDUOHV(RVPDQXDLVPDLVXVDGRVVmR%RYpH	7KLOO
0XQWHU*XIIH\H/RFNHU
2VLQYHVWLJDGRUHVGHVWHSDUDGLJPDHQFRQWUDP
VHQD FRQIHUrQFLD DQXDO GDAssociation for Business 
Communication$%&TXHYDLQDVXDHGLomRSDUD
DOpP GH SDUWLOKDUHP H[SHULrQFLDV QDV FRQIHUrQFLDV
UHJLRQDLV FRPR DABC Europe, TXH WHYH LQtFLR HP
+HOVtQTXLD HP  1mR H[LVWHP LQVWLWXWRV GH
LQYHVWLJDomRDVVRFLDGRVVHQGRD$%&D~QLFDDVVRFLDomR
SUR¿VVLRQDOTXHGHDFRUGRFRPHPDLOGH$EULOGH
SDUD RVPHPEURV YDLPXGDUGHQRPH HPEUHYH2V
UHSUHVHQWDQWHVGHVWDSHUVSHWLYDSXEOLFDPQRBusiness 
Communication Quaterly TXH D SDUWLU GR SUy[LPR
DQR VHUi GHQRPLQDGRBusiness and Professional 
Communication Quarterly),  no Journal of Business 
CommunicationTXHDSDUWLUGHVHUiGHQRPLQDGR
International Journal od Business Communication ) e 
no Journal of Business and Technical Communication
2. Metodologia e Recolha de Dados
2 HVWXGR GD SUHVHQoD GDV WUDGLo}HV WHyULFDV
LQWHJUDQWHVGD&RPXQLFDomR(VWUDWpJLFDQDVLQVWLWXLo}HV
GH HQVLQR VXSHULRU HP 3RUWXJDO SDUWLX GRV GDGRV
8º SOPCOM  Comunicação Global, Cultura e Tecnologia1016
R E L A Ç Õ E S  P Ú B L I C A S  E  C O M U N I C A Ç Ã O  O R G A N I Z A C I O N A L
O
S
 Q
U
A
T
R
O
 P
A
R
A
D
IG
M
A
S
 D
A
 C
O
M
U
N
IC
A
Ç
Ã
O
 E
S
T
R
A
T
É
G
IC
A
 E
 O
 E
N
S
IN
O
 E
M
 P
O
R
T
U
G
A
L IRUQHFLGRVSHOD'*(6DWUDYpVGRTXHIRUDPLGHQWL¿FDGRV
RVFXUVRVKRPRORJDGRVFRPDVSDODYUDV³&RPXQLFDomR´
H³5HODo}HV3~EOLFDV´QRVWUrVFLFORVGHHVWXGR¬PHVPD
OLVWD IRUDPDFUHVFHQWDGRV FXUVRVTXHQmR HPHUJLUDP
QHVVDSHVTXLVDPDVGHH[LVWrQFLDFRPSURYDGD1RWRWDO
IRUDPOLVWDGRVFXUVRVGHHVWDEHOHFLPHQWRVGRHQVLQR
VXSHULRU1RHQVLQRS~EOLFR LGHQWL¿FDUDPVH FXUVRV
GHGRXWRUDPHQWRGHPHVWUDGRHGHOLFHQFLDWXUDHP
HVWDEHOHFLPHQWRVGHHQVLQR1RSULYDGRGHWHWDUDP
VH FXUVRVGHGRXWRUDPHQWR GHPHVWUDGR H GH
OLFHQFLDWXUD
&RP EDVH QD LQIRUPDomR VREUH R FRQWDFWR
HOHWUyQLFR GHVVDV LQVWLWXLo}HV VHXV GRFHQWHV HRX
GLUHWRUHVGHFXUVRIRLHQYLDGRXPSULPHLURHPDLOFRQYLWH
SDUD UHVSRVWDDR LQTXpULWR2 LQTXpULWR IRLGHVHQKDGR
RQOLQH RV GDGRV IRUDP FRGLILFDGRVPDQXDOPHQWH H
WUDWDGRVFRPDDMXGDGHIROKDVGHFiOFXORGLJLWDLV
2VitensSUHVHQWHVQRLQTXpULWRIRUDPLGHQWL¿FDGRV
QDSHVTXLVDGRFXPHQWDOHSHUPLWLUDPUHVSRQGHUj54
Hj54$SDUWLUGDTXLIRLHODERUDGDXPDOLVWDFRPWUrV
FDWHJRULDVQmRKLHUDUTXL]DGDV H UHODWLYDV D FRQFHLWRV
PDQXDLVHDXWRUHVYHUWDEHODQ
Tabela n.º 1: Listas de escolha múltipla 
apresentadas no inquérito
Manuais/Conceitos/Autores
  &RQVXOWDGR HP -XQKR GH  HP KWWS
ZZZGJHVPFWHVSW'*(6SW2IHUWD)RUPDWLYD
&XUVRV&RQIHUHQWHV'H*UDX&LFORV$XWRUL]DGRV TXH
DSUHVHQWDYDHUURVGHSURJUDPDomRQRV¿OWURVHSRULVVR
GL¿FXOWRXDVSHVTXLVDV
)RQWH,OXVWUDomRSUySULDDSDUWLUGRLQTXpULWR3HUJXQWD
4XDLVGRV VHJXLQWHVDVSHWRVPDQXDLV H DXWRUHV HVWmR
LQFOXtGRVQRSURJUDPDFXUULFXODU"
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$ WD[D GH UHVSRVWD IRL GH  RX VHMD
UHVSRQGHUDP DR LQTXpULWR  LQVWLWXLo}HV GDV 
FRQWDFWDGDV ( RV UHVSRQGHQWHV LQFOXtUDP UHJHQWHV
GHGLVFLSOLQDV HVSHFLDOL]DGDVRXGLUHWRUHVGH FXUVRGH
 XQLYHUVLGDGHV S~EOLFDV  SROLWpFQLFRV S~EOLFRV 
XQLYHUVLGDGHVSULYDGDVHSROLWpFQLFRVSULYDGRV
3. Os quatro paradigmas e o ensino em 
Portugal (RQ4)
$ SUHVHQoD GRV TXDWURV SDUDGLJPDV GH
&RPXQLFDomR(VWUDWpJLFDQRHQVLQRVXSHULRUHP3RUWXJDO
UHYHORXVHGRVHJXLQWHPRGRDSyVDQiOLVHWUDWDPHQWRH
LQWHUSUHWDomRGRVGDGRVYHUWDEHODQRSDUDGLJPDGDV
5HODo}HV3~EOLFDVIRLRTXHUHYHORXPDLRUSUHVHQoDFRP
SRUFHQWRVHJXLGRGD&RPXQLFDomR2UJDQL]DFLRQDOH
&RUSRUDWLYDFRPYDORUHVSUy[LPRVHSRUFHQWR
UHVSHWLYDPHQWHVHQGRTXHRSDUDGLJPDGH&RPXQLFDomR
GH1HJyFLRIRLDTXHOHTXHUHYHORXXPDPHQRUH[SUHVVmR
FRPDSHQDVSRUFHQWRGHSHQHWUDomR
Tabela n.º 2: Presença dos Paradigmas no ensino 
superior Português
)RQWH,OXVWUDomRSUySULDDSDUWLUGRVGDGRVUHFROKLGRV
3RGHPRVDLQGDUHIHULUTXHKiGLIHUHQoDVHQWUH
RHQVLQRS~EOLFRHRSULYDGRDRQtYHOGDLQWHQVLGDGHGH
SUHVHQoDGHVWHVSDUDGLJPDVDFDGpPLFRVHTXHHPGRLV
GRVHVWDEHOHFLPHQWRVGHHQVLQRDQDOLVDGRVQmRIRLPHVPR
HQFRQWUDGRQHQKXPSDUDGLJPDGHUHIHUrQFLD&RQWXGR
KiVHPHOKDQoDQDGLIHUHQoDUHODWLYDHQWUHDSUHVHQoDGRV
SDUDGLJPDVQRHQVLQRS~EOLFRHQRSULYDGRjH[FHomRGD
&RPXQLFDomRGH1HJyFLRFXMDSUHVHQoDpPDLVPDUFDGD
QRS~EOLFRFRQIRUPHLOXVWUDomRHPORVDQJRDSUHVHQWDGD
GHVHJXLGD
Ilustração n.º 1: Presença dos Paradigmas no 
ensino superior Português
)RQWH,OXVWUDomRSUySULDDSDUWLUGRVGDGRVUHFROKLGRV
6HREVHUYDUPRVRVGDGRVDEVROXWRVGRQ~PHURGH
HVWDEHOHFLPHQWRVGHHQVLQRYHPRVTXHDVXQLYHUVLGDGHV
S~EOLFDVDSUHVHQWDPQtYHLVHOHYDGRVGHUHFRQKHFLPHQWR
GRV SDUDGLJPDV FLHQWtILFRV 3RU H[HPSOR WRGDV DV
XQLYHUVLGDGHV UHVSRQGHQWHV UHJLVWDP D SUHVHQoD GR
SDUDGLJPDGH5HODo}HV3~EOLFDV H  UHIHUHPR GH
&RPXQLFDomR2UJDQL]DFLRQDO H&RUSRUDWLYD2HQVLQR
SROLWpFQLFRSULYDGR DSUHVHQWD RV YDORUHV FRPPHQRU
UHFRQKHFLPHQWRGRVSDUDGLJPDV
 Tabela n.º 2: Presença dos Paradigmas no ensino 
superior Português (números absolutos)
)RQWH,OXVWUDomRSUySULDDSDUWLUGRVGDGRVUHFROKLGRV
4. Os conceitos, manuais e autores mais 
frequentemente lecionados (RQ5)
3DUDDLGHQWL¿FDomRGRVWHPDVPDQXDLVHDXWRUHV
IRUDPVHOHFLRQDGRVRVGRLVSDUHVGHFDGDSDUDGLJPDFRP
PDLVRFRUUrQFLDV8PDRFRUUrQFLDVLJQL¿FDDVXDLQFOXVmR
QXPFXUVRGHXPHVWDEHOHFLPHQWRGHHQVLQR3RUWXJXrV
2VWHPDVHPGHVWDTXHQRSDUDGLJPDGDV5HODo}HV
3~EOLFDVVmRRVUHIHULGRVSRU*UXQLJDpractioner 
role theory H R FRQFHLWR GD dominant coalition
MXQWDPHQWH FRPDsituational theories of publics and 
problem solving$ WHRULDGH -DPHV*UXQLJGH 
QDTXDO IRUDPDSUHVHQWDGRVRVPRGHORVGDV5HODo}HV
3~EOLFDVIRLFRQVWDQWHPHQWHPXGDGDSHORSUySULRQXP
SURFHVVRTXHHVWHGHVLJQDGHHYROXomRSDUDDVGLPHQV}HV
YHU*UXQLJHTXHXOWLPDPHQWHpDSHOLGDGRGH
(VFDODV *UXQLJ$RQtYHOGRVPDQXDLVRPDLV
XVDGR FRPRFRUUrQFLDV WDPEpPUHPRQWDD 
*UXQLJ	+XQWHRVHJXQGRPDLVXVDGRFRP
RFRUUrQFLDVGDWDGH&XWOLS	&HQWHU
 1RSDUDGLJPDGH&RPXQLFDomR2UJDQL]DFLRQDO
RGHVWDTXHpSDUDRVThe handbook of organizational 
communication (HVHJXLGRVGDVXE
GLVFLSOLQDGRGLVFXUVRRUJDQL]DFLRQDO2V DFDGpPLFRV
PDLV UHOHYDQWHVSDUDD iUHD HP3RUWXJDO VmR6WDQOH\
'HHW] H/LQGD3XWQDP2PDQXDOPDLVXVDGR p RGH
0LOOHU  HPERUD FRQVLGHUHPRV RHandbook of 
Organizational Communication XPPDQXDO FRP
OLWHUDWXUDSULPiULD
2V FRQFHLWRV GR SDUDGLJPD GH&RPXQLFDomR
&RUSRUDWLYDPDLVSUHVHQWHVVmRDLGHQWLGDGHDLPDJHP
e os stakeholders, FRPXPDSHQHWUDomRHQWUHH
8º SOPCOM  Comunicação Global, Cultura e Tecnologia1018
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L SRU FHQWR(PERUD HPDOJXQVGRV HVWDEHOHFLPHQWRV
DSDUHQWHPHQWH VHMDPXVDGDVGH¿QLo}HVTXHQmR VmR
SURYHQLHQWHVGH OLWHUDWXUDSULPiULD GHVWH SDUDGLJPD
FLHQWt¿FRPDVTXH UHVXOWDPDQWHVGHXPDGHVFULomR
SUDJPiWLFDGHRXWUR WLSRGH FRQKHFLPHQWR WpFQLFRRX
SUiWLFRDSOLFDGR2VPDQXDLVPDLVXVDGRVVmRRGH3DXO
$UJHQWLFRPSRUFHQWRHRGH&HHVYDQ5LHO
FRPSRUFHQWR2VDFDGpPLFRVPDLVSUHVHQWHV
VmR3DXO$UJHQWLH-HDQ1RHO.DSIHUHUDPERVFRP
SRUFHQWR
1RSDUDGLJPDGH&RPXQLFDomRGH1HJyFLR D
OLQJXtVWLFDDSOLFDGDHRFRQFHLWRGDVUHJUDVGHbusiness
meetings VmRRVTXH UHJLVWDPPDLRUSUHVHQoD DVVLP
FRPRRVDXWRUHV*HHUW-DFREVH3ULVFLOOD5RJHUVVHQGR
TXHRPDQXDOGH/RFNHUpR~QLFRXVDGRHPERUD
HPDSHQDVXPHVWDEHOHFLPHQWR
&RQVLGHUDPRVDLQGDUHOHYDQWHPHQFLRQDURVitens
TXHDSHVDUGHLQFOXtGRVSRUQyVDRUHVSRQGHUj54QmR
HVWmRSUHVHQWHVHP3RUWXJDO1RSDUDGLJPDGDV5HODo}HV
3~EOLFDVRVDXWRUHV*OHQ&DPHURQ6XVDQQH+ROPVWU|PH
'DYLG0F.LHQmRID]HPSDUWHGRVSURJUDPDV3RUWXJXHVHV
HPERUDQXPDUHIHUrQFLDELEOLRJUi¿FDH[LVWDXPDUWLJR
GH6XVDQQH+ROVWU|P1RSDUDGLJPDGD&RPXQLFDomR
2UJDQL]DFLRQDO RVPDQXDLV GH0RGDII H 'H:LQH
 HGH3DSD'DQLHOV H6SLNHU QmRHVWmR
SUHVHQWHV QR HQVLQR HP3RUWXJDO (QTXDQWR0HWWH
0RUVLQJ p R ~QLFR DFDGpPLFR QmR HQFRQWUDGR QR
SDUDGLJPDGD&RPXQLFDomR&RUSRUDWLYDQRSDUDGLJPD
GH&RPXQLFDomRGH1HJyFLRH[LVWHRPDLRUQ~PHURGH
UHIHUrQFLDVQmRHQFRQWUDGDV8PUHVXOWDGRTXHIRLDIHULGR
QmRSHORQ~PHURGH DXVrQFLDVPDVSHOR IDFWRGHVWH
SDUDGLJPDHVWDUJHQHULFDPHQWHPXLWRPHQRVSUHVHQWH
QDVDFDGHPLDVQDFLRQDLV$VVLP%RYpH	7KLOO
0XQWHU  *XIIH\  )UDQFHVFD %DUJLHOD
&KLDSSLQL$QQH0DULH%ORZ0LUMD/LLVD&KDUOHV$QQH
.DQNDDUDQWD.DWLH/RFNHU/HHQD/RXKLDOD6DOPLQHQ
&DWKHULQH1LFNHUVRQ%ULJLWWH3ODQNHQH/DPDU5HLQVFK
QmRIRUDPHQFRQWUDGRV
Conclusão
6REUH R FDVR 3RUWXJXrV VDEHPRV TXH D
SUROLIHUDomRGHFXUVRVGHHQVLQRVXSHULRUQDViUHDVGD
&RPXQLFDomRHGDV5HODo}HV3~EOLFDV IRL DFRQWHFHQGR
GHVGHDGpFDGDGHHPSDUDOHORFRPDLQWURGXomRGR
WHUPR&RPXQLFDomR(VWUDWpJLFDHPFXUVRVRXXQLGDGHV
FXUULFXODUHV3DUDDOpPGLVVRRVHVWXGRVGH3DXOD5LEHLUR
H7HUHVD5XmR PRVWUDPTXHD FULDomRGHXPD
HVSHFLDOL]DomRXQLYHUVLWiULDGDV&LrQFLDVGD&RPXQLFDomR
 $SHVDUGRFRQFHLWRFULVHVGHLGHQWLGDGHHVWDU
SUHVHQWHUHSDUDVHTXHRPHVPRQmRpHQFDUDGRFRPR
VHQGR GHVWH SDUDGLJPD XPD YH] TXH RV DXWRUHV TXH
R WUDWDPQmR IRUDPDVVLQDODGRV H FRP LVVRD UHVSRVWD
DQXODGD
HP&RPXQLFDomR(VWUDWpJLFDH2UJDQL]DFLRQDODFRQWHFHX
DSHQDVHP QD8QLYHUVLGDGHGR0LQKRHTXHD
LQWHQVL¿FDomRGDSURGXomRFLHQWt¿FDWHYHOXJDUVRPHQWH
SDUWLUGRDQR(HVWHVSURFHVVRVSHGDJyJLFRVHGH
LQYHVWLJDomR IRUDPSURPRYHQGRD LQVWLWXFLRQDOL]DomR
GHVWDVGLVFLSOLQDVHP3RUWXJDODRPHVPRWHPSRTXHVH
DJXGL]DYDPDVTXHVW}HVGHLGHQWLGDGHGLVFLSOLQDU
3RU LVVRHHPERUDFRPDQRVGHDWUDVR IDFH
jV GLVFXVV}HV LQWHUQDFLRQDLV R JUXSRGH WUDEDOKRGH
&RPXQLFDomR2UJDQL]DFLRQDOH,QVWLWXFLRQDOGD623&20
$VVRFLDomR3RUWXJXHVDGH&LrQFLDVGD&RPXQLFDomR
UHXQLXQD8QLYHUVLGDGHGR0LQKR HP-XOKRGH
SDUD GLVFXWLU DV IURQWHLUDV HQWUH D &RPXQLFDomR
2UJDQL]DFLRQDOHDV5HODo}HV3~EOLFDVQXPDMRUQDGDFRP
DLQWHUYHQomRGHDFDGpPLFRVGHYiULRVHVWDEHOHFLPHQWRV
GR HQVLQR VXSHULRUS~EOLFR H SULYDGR2REMHWLYR HUD
GHEDWHURVGHVSLTXHVHPDQFLSDWyULRVGD&RPXQLFDomR
2UJDQL]DFLRQDOHGDV5HODo}HV3~EOLFDVQRFRQWH[WRGR
TXHHPHUJLXDSRVVLELOLGDGHGD&RPXQLFDomR(VWUDWpJLFD
VHUDGRWDGDFRPRGHVLJQDomRumbrellaSDUDXPFRQMXQWR
GHiUHDVGHHVWXGRFRPUHODo}HVGHSUR[LPLGDGHquase
familiares
2UD HVWH HVWXGR WHVWD SUHFLVDPHQWH HVVD
SRVVLELOLGDGH GH WRPDUPRV R WHUPR &RPXQLFDomR
(VWUDWpJLFD HQTXDQWR FRQFHLWR DJOXWLQDGRUGH YiULRV
SDUDGLJPDV FRPR VDtGD SRVVtYHO SDUD HVWH LPSDVVH
$ &RPXQLFDomR (VWUDWpJLFD UHIHULQGRVH DR XVR
LQWHQFLRQDO GD FRPXQLFDomR SDUD DWLQJLU REMHWLYRV
RUJDQL]DFLRQDLVSRGHUiDVVLP UHSUHVHQWDUXPFDPSR
PDLRURQGHFDEHPRHQVLQRHRVHVWXGRVGH&RPXQLFDomR
2UJDQL]DFLRQDO 5HODo}HV 3~EOLFDV &RPXQLFDomR
&RUSRUDWLYDH&RPXQLFDomRGH1HJyFLR&RPXQLFDomR
2UJDQL]DFLRQDO UHIHUHVHj FRPXQLFDomRde, para e na
RUJDQL]DomRDVVLPFRPRRVHXQtYHOPHWDFRPXQLFDWLYR
$V 5HODo}HV 3~EOLFDV GHGLFDPVH j UHODomR HQWUH
D RUJDQL]DomR H RV VHXV S~EOLFRV $ &RPXQLFDomR
&RUSRUDWLYDGHIHQGHDSHUVSHWLYDLQWHJUDGRUDGDVIRQWHV
GHPHQVDJHQV RUJDQL]DFLRQDLV( D&RPXQLFDomRGH
1HJyFLRHQWHQGHDFRPXQLFDomRDRVHUYLoRGRVHQWLGRGH
WUDQVDomRFRPHUFLDO(PTXDOTXHUGRVFDVRVFRQWXGRR
XVRLQWHQFLRQDOGDFRPXQLFDomRHVWiSUHVHQWH
(VWD SRVVLELOLGDGH p DOLiV UHIRUoDGD SHORV
QRVVRV GDGRV HPStULFRV SDUD R FDVR 3RUWXJXrV2V
TXDWUR SDUDGLJPDV WHyULFRV TXH VHJXQGR+DOODKDQ
 FDUDFWHUL]DP D &RPXQLFDomR (VWUDWpJLFD
FRQVWLWXHPUHIHUrQFLDQDVLQVWLWXLo}HVGHHQVLQRVXSHULRU
QDFLRQDLV$VXQLYHUVLGDGHVS~EOLFDV VmR DTXHODVTXH
DSUHVHQWDPQtYHLVPDLV HOHYDGRVGH UHFRQKHFLPHQWR
GRVSDUDGLJPDVFLHQWt¿FRVHQRRXWURH[WUHPR WHPRV
RHQVLQRSROLWpFQLFRSULYDGRTXHDSUHVHQWDRV tQGLFHV
GHPHQRU UHFRQKHFLPHQWR2SDUDGLJPDGDV5HODo}HV
3~EOLFDVSDUHFHVHURPDLVXVDGRPDVD&RPXQLFDomR
2UJDQL]DFLRQDO HD&RPXQLFDomR&RUSRUDWLYD WDPEpP
10198º SOPCOM  Comunicação Global, Cultura e Tecnologia
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WrPSUHVHQoDVVLJQL¿FDWLYDVHPERUDj&RPXQLFDomRGH
1HJyFLR VHMDGDGDPHQRUDWHQomR(RVPDQXDLVPDLV
XVDGRVWrPUHFRQKHFLPHQWRLQWHUQDFLRQDO
&RQWXGRQXPDDQiOLVHJOREDOSRGHPRVFRQFOXLU
TXH D GLYLVmR SDUDGLJPiWLFD SURSRVWD QmR p XVDGD
GH IRUPD ULJRURVDSHORVSURIHVVRUHV H LQYHVWLJDGRUHV
3RUWXJXHVHVTXHSDUHFHPUHFRUUHUDRVPDQXDLVFRQFHLWRV
HELEOLRJUD¿DGH DFRUGR FRPDV VXDVQHFHVVLGDGHVGH
FRPSUHHQVmR H H[SOLFDomR GD UHDOLGDGH VRFLDO ( WDO
SRGHDEULU FDPLQKRj DGRomRGHXPDRXWUD FDWHJRULD
SDUD FODVVLILFDU HVWD iUHD FLHQWtILFD LQWHUHVVDGD QR
HVWXGRDFDGpPLFRGDFRPXQLFDomRQDVRUJDQL]Do}HV±
HPSUHVDVH LQVWLWXLo}HV±HTXHVHMDFDSD]GHDJUHJDU
DV FRQWULEXLo}HVGH WRGRV LQGHSHQGHQWHPHQWHGD VXD
RULJHPGLVFLSOLQDURXGLPHQVmRGHDQiOLVH(PWRGRR
FDVRHVWDSHVTXLVDSUHWHQGHWHUFRQWLQXLGDGHGHPRGR
DDSURIXQGDUDKLSyWHVHOHYDQWDGD
%LEOLRJUD¿D
$UJHQWL3Corporate communicationUGHG
%RVWRQ,UZLQ0F*UDZ+LOO
%HQWHOH*Öffentliches Vertrauen – normative 
und soziale Grundlage für Public Relations LQ:
$UPEUHFKW 	 8 =DEHO HGNormative Aspekte 
der Public Relations. Grundlegende Fragen und 
Perspektiven. Eine Einführung 6±2SODGHQ
:HVWGHXWVFKHU9HUODJ
%UXKQ  0   ) .  Kommunikat ionspol i t ik: 
Systematischer Einsatz der Kommunikation für 
Unternehmen  Y|OOLJ EHUDUE $XIO0QFKHQ
9DKOHQ
%XUQV7*DQG6WDONHU*0The Management 
of Innovation/RQGRQ7DYLVWRFN,QVWLWXWH
&KDIIHH(( 7KUHH0RGHOV RI 6WUDWHJ\. The 
Academy of Management ReviewSS
&KULVWHQVHQ/7DQG&RUQHOLVVHQ- %ULGJLQJ
&RUSRUDWHDQG2UJDQL]DWLRQDO&RPPXQLFDWLRQ5HYLHZ
'HYHORSPHQWDQGD/RRN WR WKH)XWXUHManagement 
Communication QuarterlySS
&KULVWHQVHQ/7DQG&RUQHOLVVHQ- %ULGJLQJ
&RUSRUDWH DQG 2UJDQL]DWLRQDO &RPPXQLFDWLRQ
5HYLHZ 'HYHORSPHQW DQG D /RRN WR WKH )XWXUH
LQ  $   =HU ID   /   5DGHPDFKHU   = $   DQG  6 
:HKPHLHU HGVOrganisationskommunikation und 
Public Relations. Forschungsparadigmen und neue 
Perspektiven.:LHVEDGHQ6SULQJHU96SS
&RRPEV:7,PSDFWRISDVWFULVHVRQFXUUHQW
FULVLV FRPPXQLFDWLRQ ,QVLJKWV IURP VLWXDWLRQDO
FULVLV FRPPXQLFDWLRQ WKHRU\ Journal of Business 
CommunicationSS
&RRUHQ).XKQ75&RUQHOLVVHQ-3DQG&ODUN7
&RPPXQLFDWLRQRUJDQL]LQJ DQGRUJDQL]DWLRQ.
Organization StudiesSS±
&RUQHOLVVHQ - Corporate communication: A 
guide to theory and practice/RQGRQ6$*(
&XWOLS60Effective public relations3HDUVRQ
(GXFDWLRQ,QGLD
'HHW]6DQG5XVK(Conceptual Foundations: 
Theory Debate, Contested Histories, Generative 
Struggles,LQ3XWQDP/DQG0XPE\'HGVThe SAGE 
Handbook of Organizational Communication: Advances 
in Theory, Research, and Methods, 7KLUG (GLWLRQ
/RQGRQ6DJH
'HHW] 6  &RQFHSWXDO )RXQGDWLRQV ,Q )0
-DEOLQ	/ / 3XWQDP (GV 7KHQHZKDQGERRNRI
RUJDQL]DWLRQDO FRPPXQLFDWLRQ$GYDQFHV LQ WKHRU\
UHVHDUFK DQGPHWKRGV7KRXVDQG2DNV&$6DJHSS
±
'R]LHU'0*UXQLJ/$DQG*UXQLJ -( 
Manager’s Guide to Excellencd.  0DKZDK1-/DZUHQFH
(UOEDXP
)UHHPDQ5(+DUULVRQ-6:LFNV$&3DUPDU
%/DQGGH&ROOH6Stakeholder theory: The 
state of the art.&DPEULGJH&DPEULGJH8QLYHUVLW\3UHVV
*LGGHQV$The constitution of society: Outline 
of the theory of structuration%HUNHOH\8RI&DOLIyUQLD
3UHVV
*RRGPDQ   0 %   DQG  + L U V FK   3 %      
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